RELATORIO
ATIVIDADE
DO LUXO
BRASIL
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PAINEL DE CRESCIMENTO
X
EXPECTATIVAS
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Painel de Crescimento Mercadologico 2019 - 2020:

1) VENDAS VAREJO VS LY: Janeiro - Outubro 2020 (1T, 2T e 3T)
a. Fisico: média de -34% (minima -85%, maxima 39%)
b. Fisico: média de -13% (minima -89%, maxima 114%)
c. Conversao: média de 35% (minima -52%, maxima de 72%)

2) E-COMMERCE VS LY: Janeiro - Outubro 2020 (1T, 2T e 3T)
a. Média de 97% (minima -27%, maxima 216%)
b. Media de 146% (minima 60%, maxima 400%)
c. Conversdo: média de 57% (minima 39%, maxima 71%)
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Painel de Crescimento Mercadologico 2019 - 2020:

3) SERVICOS VS LY: Janeiro - Outubro 2020 (1T, 2T e 3T)
a. Média de -82% (minima -90%, maxima -68%)
b. Média de -72% (minima -82%, maxima -55%)

c. Conversao: média -60% (minima -78%, maxima -44%)

*Previsdo média de baixa para o Ano 2020 x 2019 no fisico =-38%

20



DIA DOS NAMORADOS 2021 em relacao ao orcado: +53,26%
Comparativo dos resultados Dia dos Namorados 2021 x 2020: +340,305%
Comparativo dos resultados Dia dos Namorados 2021 x 2019: +54,29%

Considerando os resultados de 2021, qual parcela desse resultado final
representa o off-line e o on-line: 88% offline / 12% online.

Quanto cresceu o on-line apenas no Dia dos Namorados, (em caso de
servico incluir delivery): Média: +62,75%
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Painel de Crescimento Mercadologico 2020 - 2021:

1) Resultados Médio Primeiro Trimestre: +27,06%
2) Expectativa Média 2021 x 2020: +31%
3) Resultados Médio Primeiro Semestre: +30,72%

4) Expectativa Média 2021: 36%
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Principais Centros Comerciais
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Shoppings de Luxo no Brasil:

e Iguatemi
o Iguatemi JK
e Cidade Jardim

e CJ Shops Jardins

o Village Mall

« Patio Batel

e RioMar

 Rio Design Barra

Shoppings de Luxo Regionais:
» Iguatemi Brasilia
e Flamboyant Shopping
e Diamond Mall
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https://iguatemi.com.br/saopaulo/
https://iguatemi.com.br/saopaulo/
https://iguatemi.com.br/jkiguatemi/
https://www.cjfashion.com/
https://www.cjfashion.com/
https://www.shoppingvillagemall.com.br/
https://patiobatel.com.br/
https://patiobatel.com.br/
http://riomarshopping.com.br/
http://riomarshopping.com.br/
https://www.riodesignbarra.com.br/
https://iguatemi.com.br/brasilia/
http://flamboyant.com.br/
https://www.diamondmall.com.br/

Outlets:

o Catarina Fashion Outlet

e Qutlet Premium
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https://catarinaoutlet.com.br/
http://www.outletpremium.com.br/

A estimativa da EUROMONITOR INTERNATIONAL para 2020 foi de 694%
de crescimento do consumo por e-commerce, enquanto as lojas fisicas
tiveram uma estimativa de -86%.
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De acordo com a STATISTA, no Brasil, a receita no mercado de bens de
Luxo chegou a US$ 5.226 milhoes em 2020. O mercado deve crescer 3,0%
anualmente (CAGR 2020-2025).

Em relacdo aos numeros da populacao total, receitas por pessoa de US$
24,58 foram geradas em 2020.
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Brazilian Revenue:
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Brazilian Revenue Growth:
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Os produtos das Marcas da The Estée Lauder Companies representaram
cerca de 15% do mercado de bens de Luxo no segmento e no Brasil em
2020.
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Soerow Stanita (Forecast adjusted for sxpeined imgad of COVID-15), July 2020
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No mercado de artigos de Luxo, 3% da receira total sera gerada por meio
de vendas online até 2023.
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Brazilian Sales Channels:
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Top 5

1.8 United States U5565.0179m
2.l China USS38.077m
n .|.
3. ® Japan UsS§27.386m
A L0 France USE€15.235m
5. 54 United Kingdom US512.454m
+ 12_ &) Brazil US55, 226m
D ] [ ]
- L V0 O 20 00Ky 50 00 40 000 5S¢ G0 B OO0 5
Sampre” Stacitia Forecast adpisoed oo papascied impact of CONTE-= 151, bely 2020 € Samaral Eartt —
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Real GDP Growth Rate 2019-2020
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Forecasts for Real GDP growth in 2020 under different scenarios

Real GDP growth
in 2009

Change in COVID-19 (the worst year of

Baseline since Deep CO¥ID-19 COVID-19 the Global

Country Baseline January 2020 Recession Crisis Deep Crisis Financial Crisis)
Brazil -1.0% 3.1% -2.7% -5.3% -B.6% -0.1%

Soroee Euromorzrar Ietermanonal Macre Maode! ard Mostomal Sctaisier
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TOP 15 BILLIONAIRE CITIES

.I :-" OrndintEs

i |
Ly ranl Mumboar i 200 AT O yEal
e ok |- [ ] * - -

Can Frandiseo 3

| ] « -

Cidbad 1 Ll -5
s (IR
stoncut 15 [
sangznou 14 RS @ +

Fokyo 15 ‘ FONTE: Bilionaire Sensus 2020 Wealth-X

nepl i population

R



Detalhamento Consumo Luxo
Ano - Ano
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MARKET DATA

Table 2

BEL millon

Luxury Foodservice

Luxury Hotels

Expenential Luxury

Fine Wines

Luxury Spirits

Fine Wines/Champagne
and Spints

Fremium and Luxury Cars

Designer Apparel and
Footwear {Ready-to-YWear)

Luxury Eyewear

Luxury Jewellery

Luxury Leather Goods

L uxury Portable
Consumer Electronics

Luxury Timepieces

Luxury ¥Wnting
Instruments and
stationery

Super Premium Beauty
and Fersonal Care

Personal Luxury

Luxury Goods

2014

1.470.9
1.470.9

3491

353.3
7425

12,6457
4 4152

2 BEE1
897 6
693.1

495.0
59.8

1,075.8

10,304.6
25 163.6

2015

1.454 0
1,454
412 6
380 4
7931

16,587 4
4 Tar5

2 B955
8433
54 8

524 8
638
12125

11,132.0
20,9664

Sales of Luxury Goods by Category: Value 2014-2019

2016

1,562.1
1,562 1
340 6
2967
637.3

12,994 7
43124

2 T66.8
964 7
788.0

495 .8
66.8

1,263.2

10,657 .8
25 8518

2017

1,638 4
1,638.4

380.7
3348
7155

12,761.4
41208

2 719.8
9889
786.8

4822
G687

1,326.3

10,493 4
25 G087

2018

12522
12622
3816
3351
7167

13,930.1
4]4“ Iq

27798
10118
853.0

200.5
71.6

1.499.0

11,160.2
27 .059.1

Source.  Euvromonitor Intemational from official stabshes, frade assocabons, rade press, company research,

store checks, trade interaews, trade sources

2018

1,198 5
1,198 5
3875
349 6
7372

14 566.8
4.938.7

2 BEG.6

1,044.0
a921.7

5185
5.7

16683

12,033 .4
28,5358




Table 3 Sales of Luxury Goods by Category: % Value Growth 2014-2018

% current value growth

2018189 2014-19 CAGR

Luxury Foodserice - -

Luxury Holels 4.3 -4.0

Expenental Lusury 4.3 -4.0

Fine Wines 1.6 0.1

Luxury Spirts 4.3 0.2

Fine Wines/Champagne and Spnits 2.9 0.1

Fremmwm and Luwoury Cars 4.6 2.9

Desgner Appare] and Footwear {Heady- 11.1 2.3

to-Wear)

Luxury Eyewear 3.1 1.4
Luxwry Jewellery 3.2 3.1
Luxury Leather Goods 8.1 5.9
Luxwry Fofable Consumer Eleciromcs - -
Luxury Timepieces 3.6 0.9
Luxury Wmting Instrumenis and 5.6 4.8

Stabonery
Super Premum Beauty and Personal Care 11.3 9.2
Personal Luxury 7.8 3.2
Luxuwry {z00ds 9.9 2.0

Sources Euromondor Inkemahonal from oficiald statshcs, trade assooabons, frade prass, company resaarch,

abore (hechs rede anbaraess rade SO0Unoes

2014198 Total

-18.5
-18.5

-0.4
-1.0
-0.F
15.2

115

[

16.3
330

4.7
26 4

5.1

16.8
13.4



Inbound Receipts for Luxury Goods by Country of Crigin: Value 2014-2019

BRL Milion

2014 2015 2016 2017 2018 2019
Brazxi - - - - - -
China 12.0 108 105 11.3 12.3 141
France 58.5 67.7 64 6 589 57.9 &0 4
GCC Countnes 0.6 o.r 06 06 0.6 05
Germany 54 9 46.9 40 .1 335 31.7 31.2
Japan 18 4 16.1 138 142 14 2 14 8
FHussia 5.4 08 59 44 3.8 36
south Korea 11.9 10.7 12.3 102 98 102
United Kingdom 28.9 340 303 29.1 28.5 20.7
s 186.4 1831 1666 146 6 147.2 1552
Cither L5659 6375 614 4 63T.2 691 7216
Total 033.8 1,008.2 9549 5 o045 5 9851 1,041.3




Table 5 MBO Company Shares of Luxury Goods: % Value 2014-2018

% rotoed value rsp

COdmpany 2014 2015 2018

M eroedesBens do Brsil 12 8 16 8 13§
SA

BMW do Brasil Lida 14 4 118 13.0

Jajuar e Land Kover 103 B®.1 4.3

Brasil Indusiria e
Coméntin de Veiculos Lida

Audi da Brasil 105 135 11.3
Indusina de Velcoulos
Ltda
PYVH Conp 2.0 24 2.8
Forschse Brasil 1.5 1.3 2.1
Imiportadora de Yeiculos
Ltcla
Fuig Brasil 1.0 1.0 1.2
Comercahizadora de
Pefumes SIA&
Hode=l Maroo 1.5 1.3 1.5
Inkemacional 54
Marchon Brasal Lida 2.7 1.2 1.2
Belocap Produtos 1.0 08 1.0

2017
ihd
11.3

2.8

ar

3.2
2.5

2018

16 .4

11.4
106

B.1

3.2
3.0

1.6

14



Capldares Lida

Richemoant S5A, Cee 08 0.8 1.0 1.0 1.1
Financare
JHSF Paricipag es SA 0§ 0.7 (1R 0.5 1.0
Luxotfica do Brasil Lida 09 0g na 09 0.9
Yia Hika Comércio & 0.7 04 o4 0.5 08
Imporag 30 de Veloulos
Lt
LVMH Fashion Group 0.7 0.6 na 0.8 0.8
Brasid Lida
H SleEm Comércio e 1.0 0.a8 0o 09 0.8
Indizstna Lida
Toyota do Brasil Lida 0.2 0.3 04 0.8 oF
LvVMH Perfums & 05 0.6 0T a7 0.7
Casmelics do Brasil Lida
Holelana Accor Brasil SA a.r7 0.8 OE 0.8 0.f
Brazihan Haspitality a7 0.6 oy a7 0.6
Graup
Kefing 54 0.4 0.4 s 0.8 0.8
Grupd Fasano 0.8 0.5 0E 0.6 0.5
Rothenberg Comércie de 04 0.4 05 0.5 0.5
Ferfumes & Cosmétioos
Lida
Tiftarny Brasil Lida 0.4 0.3 e 0.4 0.4
Hugo Boss do Brasd Lida 0.4 0.4 04 04 0.4
Prada Brasil Importsc&o 0.3 0.3 o4 0.4 0.4
& Coméncio de Arigos
de Luxd Lida
LvWMH Vinhos e 0.4 0.4 0.4 0.4 0.4
Deshlados Brasil Lida
Fermod Recard Boas=il Lida 0.4 0.4 0.4 0.4 0.4
Diages Brasil Lida 03 0.3 e 0.4 0.3
Eurogrestqio 02 0.2 03 0.3 0.3
Distribusl &0 & Coméncio
de Arigos de Luxo Lida
Belmond Brisil Holeis SA& 11 08 11 11 -
Cithers 301 280 )1 299 291
Tiodal 1000 100.0 1000 100.0 1000

source.  Euromontior Intematonal from offcial statshos, trade associatons, trade press, company research,
shore chechs, rade nisrvews, Irade =ouces




Table & LEN Brand Shares of Luxury Goods: % Valee 2015-2018

% retad value rsp
Brand (BLY)

Meroedes-Benz
[Diaimler Az )

EMW (Bayensche
Motoren Werke AG)

Audi (Volkswagen AG)

Land Rower (Tala
Motors Lid)

Cakemn Kl
Forsche [Volkswagen
AG )

Company (MBC)

Mercedes-Beng do Brasd
SA
BAW do Brasd Ltda

Audl do Brasil

Indising de Veiculos Lida
Jaguewr & Land Bower
Bras=il Industna e
Comércio de Yeijculos Lida
PVH Corp

Porsche Brasil

Importadora de Veiculos
Lids

2015
1649
13.8
13.5

2.4
13

2016
138
13.0
113

a1

P
F

207
15.4
11.3

g4.f

re

3.2
10

2018
164
11.6

4.1

[R:.

3.2
30



Aaguai | Tata Moo
Lid]

Fasang (JHSF
Pamopardes 5A )

Hermds [ Hemeds
Inlematonal S5A |

Kérraeslaka |1 Ol
Carmupe )

Ty P

Calvn Klean
(Vi=on Serace
Plan Glahal)

Lours Vurtion {LVMH
Mol Hennessy Louis
‘Wumon SA&)

H Sterm (H Sheim Co
& Ind, Sk}

L zxits ( Towoila WMolor
I:'..:l_]:np

T e

(aodden Tulp [Jn
Juang Iedernaiesal
G L b

Soliel
[AcoorHoiels Groug)

TTany & L
(Tritzrvy & Co)

L ambargheni
v olbes g AL}

Jacpuat 8 Land R
Brasd Indasing =

Comerci de Vekukos Lk

Holed Blarco
Inleracra 58

JHEF Parbopages 54

Blcssap Produics
apilkares. Lk
Richeemoit 55, CHe

Finanisne
Marchan Brasd Lida

L¥MH Fashion Group
Erasd Lida

H Sheim Cofer i @
Indisina Lida
Toyola do Brasd Lida

Kaatineg SA
Brazdian Hospitakby
o

Heolelana Acoar Brass S
Tiltamy Brasl |kl

Vi Isha Comenme =
Importag B de Weicios

Lida

Q&

13
of

0 &

Q&

06

oF

03

0.3

06

Q.3
a1

1.2

15
a4
a7
a.r

14

04

14

04

07

04
a1

1.9

1.5
0.b
07
0.7

0.5

0.8

0.6

0.5

0.7

0.4
0.1




Hugo Bass [Huga
Boss Ads)

Frada [Frada Spdi

Machasl Rirs

ILumotica (Group Spi)

S s itk
1Swaroesio Als)
Burbemy [ Brbemy

Group Flc)

Tnae Rebgon
Valenlng

e ol ntal

212 ViF (Puag 5L

Tl's
Betmand (Bedmand Lid)
Gokden Tulp
{=hanghai Jin hang
Im=mahanal
Hidks CGirodp Cao Ld)
CHhEE

Total

Hugo Boss do Brasil Lk,

Fiada Brasi Imponag o
& Coméncia de Arbgos

de Luma i
Marchan Biasd Lida

Shw sk Lnslac | la

Baurbery HQraul
ComérCin O Aok,
Veshiano & Acpssanos
Lida

True Rebgean Appnare| inc
Valerhing [ ashien Group

=0,
It Corbnental Holels

=roup Fic

Fusg Hrarsil
Comenciphzadarn de
Perfumes S04,

Tiafs Spk
Feedrraciad Bliarail Holiae S04
Eranian Hospilakty
LRy

LAl s
Total

.4

0.3

o o
i D Sl

1210
1000

04

03

03

.}
03

0}
0.

0l

O

0 F
1.1

O

as 1
1040

.4

0.3

- H
1004

0.4

0.3

0.3
03

2 & I
AT

34 3
1000



Tabde 5

BRL million

Luxury Foodservice

Lusury Hobels

Expenenhal Luxury

Fire Sines

Luxury Spirits

Finee Wines'Champagne
amd Spants

Fremium and Luxury Cars

Designer Appared and
Footwear [ Ready-to-\Wear)

Lumury Evewsear

Luzury Jewellery

Luxury Leather Goods

Luaury Porable

Comsumer Electromcs

Lunury Timepeces

Luxury S ritineg

Insfruments and

Slalicnery
Syper Premum Beauty
and Personad Care

Personal Lusury
Luxury Goods

2018

1.1!iI'EI.E-
11985
447 b

9.6
7arz

14 bb6 B
4.538.7

Z BRG G
1,044.0
w2210

81856
ar

1,668 .3

12,033 4

2020

1,137.2
1,137.2
3497 1

AT
746 B

14 454 8
2, 2837

20283
1,E51.1

#a2 B

8181
.2

1,786.5

126087
28 535 B 28 84T 6

2021

11822
11822
410.1

ML B
TR

14 483 2
2,085 2

Z 0881
1,060.5
1,066

b0 A
Fas

1.916.1

13,266 7
20 551.0

Forecast Sales of Lumury Goods by Category. Valee 2019-2024

2022

12300

1,230.0
426 1

-IHE:E
7760

14 503 &
6, 122.3

10775

10718
10583

23 B
a1

20583

13, 664 4
30,5039

2023

1281 1

1.281.1
444 B

330.0
a4 4

14 523 B
66075

3 166.1

1,045.1
1.116.2

528.0
a4 .4

2139

14,8012
31 4008

soumce,  Ewomaorsio Intemsstonal from rade amsocsitors, brace press . compony sessaich, Yade inleressws,

Iraie ol rces

1,3356.3
1,395.3
4661
3501
8162

14 5415
71389

3 2403

1,086.2
1,17/8.6

hi2 B
dB.0

2,384 6

16,8627
A2 55 7




Table B Forecast Sales al Luxury Goods by Calegory. % Valee Growth 20182024

% constanl value growth

Luxury Foodseryice

Luxury Hobels

Expenerhal Luxury

Fne Wines

Luxury Sprits

Fine Wines/Champagne and Spirits

Premum and Luxury Cars

Desagnier Appared and Foofwear (R eady-
- VWsear)

Luxury Evewear

Luxury Jewelery

Luxury Leather Goods

Luxury Postable Consumer Elecironics

Luxury Timepeeces

Luxury Wrhing Instrisments and
Stabonery

Super Prermum Beauly and Personal Care

Personal Luxury
Luxury Goods

Source:  Ewromorsior Iniemabonal from rade assooabons, rade press, company reseanch, frade inlenaews,

e = el

2018-24 CAGR

~ OO WA

B ==
=@, ODM ;DO =0 m|A R,

il

T4

5.4
2.3

2019524 Tolal

11.4
11.4
P03

0.
0.7

02
44 £

1320
b3

28
28
163

4205

302
13 4

R



Global Powers of Luxury Goods Top 100
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BALANCO JAN-SET/20 | cross border

Gastos de brasileiros no exterior
USS 2,78 bi (-57,67:) R$ 13,17 bi (-48,3%)

BALANCO 3720 | cross border
Gastos de brasileiros no exterior

USS 590,4 mi (-73,5%) R$ 3,2 bi (-64%)
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O Brasil esta entre os 5 maiores mercados no
mundo em cartoes de crédito e débito, com
base no numero de transagdes efetuadas com
O recurso

No final do 2019 existiam 123 milhoes de carices
de credito & 132 milhces de cartces de debito

ativos no Pails, o que comresponde a uma alta de
18% e de 14%, respectivamente, em relagcdo a

2018

Teve um aumento de 33% no nOmero de
fransacoes com carices de crédito e de 20%

com os ce debito

Mo periodo Jan-Set 20 j@ houve um valor total de
R 1,38 tri em transacdes, um aumento de 5,4%
vs 2019 (sendo R $ 850 bi nos cartdes de crédito,
+0,8%)
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R3 126.2 bi

R} 84,50 /
497
CARTAO DE CREDITO
RS 9.4 bi +20°% (1/3 DAS TOTAIS TRANSACOES TOTAIS)
COMPRAS REMOTAS
COM CARTAO NO BRASIL CARTAQ DE DEBITO
3720

Bf 2548 bi +3.1%

CARTAD PRE PAGO
B} 9824 mi+41.4%

3r?




Brasil chega a 238
BILIONARIOS em 2020:
forfuna total € quase

PIB do Chile

33 NOVOS NOMES se
comparado ao
estudo de 2019

De acordo com um estudo desenvolvido pela Fundagdo Getllio Vargas em
Ago/2020 as cidades com maicr concentragdo de HNWI no Brasil

1. Nova Lima (Minas Gerais)

2. Santana de Parnaiba (Grande Sdo Pavlo)
3. Aporé (Goids)

4, 5do Caetano do Sul (Grande Sdo Pavulo)
5. Niterdi (Rio de Janeiro)



De acordo com um estudo desenvolvido pela Fundagao Getdlic Vargas em
Ago /2020 as cidades com maicr concentragdo de HNWI no Brasil

1. Nova Lima (Minas Gerais)

2. Santana de Parnaiba (Grande 5do Pavlo)
3. Aporé (Goids)

4, Sdo Caetano do Sul (Grande Sdo Pavlo)
5. Niterdi (Rio de Janeiro)




Luxury Goods Sales: Top 20 Downgrades by Country
for 2020 %

Switzerland
LISA
Canada
Germany
China

Italy

France
Ukraine
Romania
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Outlook for Latin America

Latin America: Possible Scenario in Evolution of Luxury
The Latin American region was already facing Goods Performance 2020

difficulties both politically and economically

One if the regions biggest success stories for

2019 was that Brazil had returned to growth

The crisis spells bad news for regional
developments with economic contracts of 6% In

Argentina, 5% in Brazil and 7% in Mexico

As the virus advances major impacts are

expected in luxury goods and hospitality

Regional sales impacted further owing to lack of

E-commerce and strong store-based channels

Source: E itor International ™
B Eurcomonitor International uree. suronmon frernatena mﬂfﬁﬂi'?gﬁ




Repatriation to potentially help local sales

2019 International Tourists Expenditure by
country 2019 in Personal Luxury (USD mn)
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Repatriation of sales can offer opportunities to brands

already stablished in the country

Brazilians spent almost USD 4 billion in luxury goods in

USA, France and Italy - personal luxury sales in Brazil

were of USD 3.2 hillion

Low dependency on tourism also mitigates negative
effects in Brazil, However, Argentina should register

worse results, as 20% of its sales are made by tourists

Despite foreseeing opportunities, brands have to
carefully analyse a potential trade down ahead. Brands
like Zara outperformed during the last crisis, with

consumers opting to lower priced items

A ELIROMOMITOR
INTERMATIO AL
6 f){



Experiential luxury to hit hard sales in Mexico and Argentina

Industry Sectors Value Share - 2019 * Brazil is expected to be less impacted in Latin America,
with the majority of sales coming from durable goods.

Luxury cars was one of the less impacted categories over

M Fine Wines/Champagne

- the last crisis, potentially allowing Brazil to recover faster
and Spirits

versus other Latin American countries.

M Experiential Luxury
Mexico sees a strong issue in the higher dependency on

experiential luxury. This sector is also responsible for

M Personal Luxury i i
leveraging the sales performance of personal luxury in

the country.

B Premium and Luxury
Cars Argentina has similar scenario as seen in Mexico, with

stronger influence of international inbounds to maintain

Brazil Mexico Argentina the same levels of personal luxury consumption.

B Eurcmonitor International m E-IIJTHE%T.IE'IHEDHL




VIAGENS 2020 - 2021
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Estando com tantas restrigbes para viagens internacionais ha
tanto tempo, na sua proxima viagem de turismo internacional,
voce pretende viajar em:




E quais regides do Mundo vocé consideraria viajar a lazer, ferias e
desconexao: (marque a(s) regidao(des) e comente os paises e
cidades de destino em outros)

Armeerica do
Morte

America Central

America doSul
Europa
A Frica
Asin

0% 10% 200 30rs 40% 50% G0% 0% B0% 20% 100%



Em relacdo a hospedagem, o que te deixaria mais confortavel, seguro
e/ou motivado para optar para a sua hospedagem?




Outro
[especifique)

Sobre o seu desejo de viajar...
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Considerando a possibilidade do téermino da pandemia ou do total
controle sob ela, onde vocé se sentira mais seguro para viajar com
mais frequencia?
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Sendo possivel, a sua escolha nos proximos seis

Macional 2020

meses, seria uma viagem:

Internaciona 2020

Macional 2021

Internackonal 2021



Neste cenario de possibilidade, quantas viagens vocé planejaria
para 0s proximos seis meses?

ApEnas uma Entre duas e Mais de trés Apenas uma Entre duas e Mais de trés
viagem 2020 trésviagens  vizgens 2020 viagem 2021 trésviagens  wvizgens 2021
2020 2021
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